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4. What are modern advertising agencies ? 35077
Discuss their structure and explain the role of
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various departments such as creative, media,

research and client servicing. EXAMINATION, 2025
sngfn famr weifer T 7 ITR W l‘“ (Second Semester)
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5. What is a jingle in advertising ? Analyse its MFA-A-203
impact on brand recall and emotional appeal
with examples of successful jingles. Time : 3 Hours] [Maximum Marks : 70
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ensure that they have been supplied with correct and

Unit III complete question-paper. No complaint, in this regard
RT3 111 will be entertained after the examination.
6. What is the meaning and scope of photography Note : Attempt Five questions in all, selecting one

in today’s digital era ? Explain with examples o0 f h Uni No. 1 i
from various fields like journalism, fashion question from cac mit. Q. No. 1 1s

and advertising. compulsory.
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1. Write short notes on the following :

(a)
(b)
(©)
(d)
(e)
6y

Types of Campaign

Selling Methods

Target Audience

Interactive Advertising

Role of Drawing in advertising

Importance of slogan in campaign.
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Unit 1

ECER |

Define advertising campaign planning. Discuss
in detail the key objectives of campaign
planning and explain the basic principles that
guide the creation of a successful advertising
campaign.
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Define advertising appeal and explain its
significance n crafting impactful
advertisements. Discuss at least five different

types of appeals with examples.
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9.

Introduce copy. Compare and contrast
emotional vs. rational copy. In which

advertising situations is each more effective ?
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Discuss the photographic style and social
themes explored by Raghu Rai. How has his
work contributed to Indian photojournalism and
advertising ?
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Unit IV

THE IV

Define advertising copy. What are the essential
features of a good copy ? Discuss its role in

conveying the brand message to the audience.
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